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Objective, accurate information is required for reasonable decision-making in the uncertain environment around
corporate. Statistics is a methodology on the data collection and analysis to produce useful information. In this
lecture, this process is emphasized for the students. Topics include probability distribution theory, statistical test,

analysis of variance, regression analysis, and non-parametric statistics.

MGMT1002 ZAH| 5t & (Principles of Economics) 3-3-0
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Principles of Economics is designed to provide students with a comprehensive background in basic economic
theories and principles. Simultaneously, Principles of Economics lets the students to be exposed to all aspects of
domestic and international economy, including institutions, concepts, policy and the tools of analysis. The purpose of
the economics is to cultivate the economic expertise to meet the challenges of rapidly changing economic needs of

the societ

MGMT1003 A ZH A (Fundamentals of Responsible Management) 3-3-0
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The course provides students with an overview of newly emerging stakeholder management paradigm in today's
post-industrial knowledge based economy. Emphasis is placed on students gaining a practical understanding of
ethical theories of corporate social responsibility and the application of these theories in ethical decision-making
in various functional areas of management studies such as Marketing, Human Resource Management, Finance,
Production Management, MIS, etc. In addition, a primary focus of the course is challenging students to analyze
and resolve the kinds of moral problems and ethical dilemmas they may face in their own business,

professional, or personal lives as prospective responsible business leaders. Kyung Hee University's School of



Management, as a leading UN PRME participant, opens this course as a compulsory course for all students with

management major.

ACCT1001 2|AH ¥ 2| (Introduction to Accounting) 3-3-0
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As the first course in accounting, basic concepts of accounting are discussed. History of accounting, measurement,
identification, ways of reporting, accounting cycle, and modern accounting model(namely, accrual basis) are main

topics in this course, Basic principles applicable to the corporate form of Business are the primary focus of the class.
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MGMT2001 ZA ™ EA|AH! (Introduction to Management Information Systems) 3-3-0
X| O
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This introductory course focuses on information technologies and information systems for the 21th enterprise. A

2 21M71 71ge BEAAY 2EHES M| 25X Stot.

survey of information technologies includes business process reengineering, downsizing, benchmarking, value-added
network, information super highway. Interconnection with information technologies, the information system

infrastructure is described for operational, managerial, top levels of the enterprise.

ACCT1002 &2|3| A1 (Management Accounting 1) 3-3-0
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(Prerequisite : Introduction to Accounting) Cost accounting is concerned with the accumulation and use of
accounting information for the management of a firm. A major objective of this course is to provide knowledge of
cost accounting. Students will learn how costs are cumulated, recorded, and identified with goods as they move
through the manufacturing process because this is an introductory course, we must cover the basic vocabulary and

mechanics of cost accounting, chiefly via textbook and homework problem route.

MGMT2002 OHAIE! ¥ 2 (Principle of Marketing) 3-3-0
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The success or failure of modern corporations are based on the marketing. The purpose of this course is to

research a specific character of marketing, to develop a approach method and to analyze marketing environment.



This will define the response of corporation. In response strategies, students will study products, pricing, placing

and promotion policy.

MGMT2003 ‘4 4t2 H# 2| (Operations Management) 3-3-0
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This course is designed to examine the importance of operations management not only in private companies but
also public organizations. It covers the concepts, theories, and analytical tools for effective operations management
for manufacturing and service production. Topics include productivity management, quality management, inventory
control, logistics management, and service management. This class does not have any prerequisite, but Business

Statistics could be a great help for the class.

MGMT2004 X 22| (Financial Management) 3-3-0
MEZe[off 2ot Z7|=70E, oE S8 =8AE, =l AlZHY JHA, fldEM, A=HIE S OIsHAI7| CH=o
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Financial management is intended for introductory finance course. It begins with discussion of basic concepts,
including financial market, time value of money, risk analysis and valuation models, and cost of capital.
Subsequently this course intends to explain how financial managers can help maximize the value of their firms
by making better decisions in such areas as capital budgeting, choice of capital structure and making
capital management.
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MGMT2005 =XI¥- 5 & (Organizational Behavior) 3-3-0
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Organizational Behavior is a multidisciplinary research field that investigate the processes that individuals and
groups influence the behaviors in organizations. The focus of the course is the micro level in organizations - issues
concerning individuals, interpersonal relations, and groups. The overall purpose of the course is to help you develop
the people skills you need to be effective employees or managers in organizations.
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MGMT2010 £XI2 (Investments) 3-3-0
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This course aims to introduce the basic concepts such as securities market, portfolio theory, risk and return,
market efficiency, fundamental and technical analysis, equity valuation and bond pricing. Especially, CAPM will
be covered widely in relation with market efficiency and stock valuation. More advanced topics such as futures

market and financial option also will be studied if time is permitted.
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The course is designed to study the natures and functions of various derivatives markets such as forward,
futures and options markets; hedging for risk reduction; speculative trading for profit; and the role of
derivatives products in portfolio strategy. Main topics in this course include various derivatives markets such as
forward, futures, swap and options markets; valuation of various derivatives products; strategies for hedging and
speculative trading using derivatives; and portfolio strategies using derivatives.

MGMT3005 = H|X§ 2 22| (International Finance) 3-3-0
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The purpose of this course is to provide the students possessing a solid understanding of business and
finance with a sophisticated understanding of decision making related to the financial management activities of
the multinational firm.
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MGMT3009 &St 2 ( Principle of Insurance and Risk Management) 3-3-0
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The principle of insurance and risk management is designed to provide a clear and concise introduction to the
concepts of insurance and its industry. And also, we discuss the key functions of each types of insurance and
finally consider why insurance is purchase and how in a national and international context.

MGMT3002 A|ZFHE 2 (Actuarial Mathematics) 3-3-0
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The major objectives of this course are to integrate life contingencies into a full risk theory framework and to
demonstrate the wide variety of constructs which are then possible to build from basic models at the
foundation of actuarial science. @ The deterministic rate approach is briefly described for completeness and is
a tool in some developments. @ This course is based largely on the much fuller use of a probabilistic
approach in the treatment of the mathematics of life contingencies.

MGMT4010 7| X2 & (Corporate Financial Policy) 3-3-0
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This is a practice-oriented course dealing with top financial policy based on the current theory of corporate
finance. This course explains investment strategy, capital structure and dividend policy and considers
mechanisms to mitigate agency problems among various stakeholders of a firm. Students must take Financial
Management before enrolling this advanced course.



MGMT4013 EHZHE (Management of Insurance Service Providers) 3-3-0
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Various issues and theoretical concepts in connection with pricing, underwriting, marketing, reinsurance,
alternative risk transfer, claim settlement and risk management, risk-based capital, enterprise risk management,
case analysis.

MGMT4009 282|232 (Financial Risk Management) 3-3-0
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This course analyzes financial risks, intensively discusses various strategies for risk management. In particular,
measurements and influences of interest rate risk, market risk, credit risk, off-balance-sheet risk, operational
risks, sovereign risk and liquidity risk are discussed in detail. And, financial institutions' management strategies
such as liability and liquidity management, deposit insurance and other liability guarantees, capital adequacy,
product diversification, geographic diversification, loan sales and securitization are examined.

MGMT4018 XM E S8 M O|L}t (Seminar in Finance) 3-3-0
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This course is reserved for special and advanced topics and contemperary issues in finance. Detailed contents
are not pre-determined in order to provide room for adapting to the needs of the students. Each class may
discuss different issues in corporate finance, investments, money and banking and insurance, depending on the
purpose of a lecture.
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This course aims to introduce various types of financial assets and their attributes, and pursues efficient asset
management. It covers traditional assets including stocks, bonds and cash equivalents, and structured financial
products. In addition, the universe of financial assets are extended to include the alternative assets such as real
estates, infra-structures, real assets, and private funds. Understandings of risk-return profiles of various assets
warrant efficient portfolio management including assets allocation, risk management and performance evaluation.

MGMT3036 2 8AIZE (Financial Markets) 3-3-0
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This course provides understandings of the financial markets and financial system, and the management of
financial institutions. It elicits the principles and structures of the financial markets, and the institutional
components, regulation and conventions relevant to the realityl. The operations and risks of financial institutions
are analyzed in depth as well.
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MGMT2008 A H| X3S 2 (Consumer Behavior research ) 3-3-0
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Customer is a basis of modern marketing. The objectives of this course are to create an understanding of external
environment factors and internal psychology factors and to research for what Decision-Making process in different

condition. so, this will include defining the problem why customer choose the certain brand products and store.

MGMT3012 R S&2|2 (Marketing Channel Management) 3-3-0
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This course critically evaluates the physical, information, and behavioral flows, that occur within the channel system.
This in-depth analysis of the channel system will study the environment, structure and management of systems as
they are applied to marketing and logistics management. Particular attention is devoted to the role of distribution
channel  strategy in corporate strategy, design and analysis of marketing channels, management of channel

relationships, and performance measurement.

MGMT3004 S XIOHA|E (International Marketing) 3-3-0
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This course pursues to have the students understanding on the specific theoretical contexts and managerial and
strategic issues in international marketing. The course could be divided as four steps: (1) Understanding of marketing
concept and international marketing perspective, (2) Analyzing international marketing environment, (3)
Understanding of Marketing Mix in international arena, (4) Strategic marketing issues

MGMT3008 O} & Z=ALE (Marketing Research) 3-3-0
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As an introductory marketing research course, the objective of this course is to teach students the scientific process
and techniques for conducting marketing research. Marketing research requires understanding marketing problems,
designing the research process, understanding the result, and applying the obtained knowledge to solving business
problems. This course thus provides students with the capability of attacking divers marketing research problems

with scientific knowledge and analyzing techniques.

MGMT4012 OHAIE F&F (Marketing Strategy) 3-3-0
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This course is designed to provide students with an analysis of today's marketing functions as viewed from the
perspective of the marketing strategy. The objective of this course is to develop the ability to probe problems and
organize and analyze data to support strategic and tactical marketing, recommendations. In addition, to develop the

ability to defend these recommendations in convincing oral and written reports.

MGMT4007 &1 & (Advertising) 3-3-0
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Advertising is a tool of promoting organization's tangible / intangible products. Advertising is paid, one-way
communication through a medium in which the sponsor is identified and the message is controlled by the
sponsor. Variations include publicity, public relations, etc.. Every major medium is used to deliver these
messages, including: television, radio, movies, magazines, newspapers, video games, the Internet (see Internet
advertising), and billboards. This course is required the following courses as prerequisite: the principles of
marketing, consumer behavior.

MGMT4005 074 &2| (Customer Relationship Management) 3-3-0
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CRM seeks to obtain competitive edge by retaining and reinforcing current customers. In this process customer
information contained in the customer database palys a critical role. Adoption and development of CRM is
related to the change of market environment like fierce competition and market saturation. In order to adapt
to such a change firms began to pay attent to the current customers and using the IT systematically manage
current customers. In this lecture we are going to deal with CRM strategies for the acquisition, retention,
reinforcement of the customers. The effective organization structure and organization culture for the CRM
implementation is also included.
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A brand which is widely known in the marketplace acquires the brand awareness and image. As managing its
brand awareness and image, Brand Management is the application of marketing techniques to a specific
product, product line, or brand. It seeks to increase the product's perceived value to the customer and thereby
increase brand franchise and brand equity. Marketers see a brand as an implied promise that the level of
quality people have come to expect from a brand will continue with future purchases of the same product. This
may increase sales by making a comparison with competing products more favorable. This course is required

the following courses as prerequisite: the principles of marketing, consumer behavior, marketing research.
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A firm providing the existing product try to defend the market by continuous innovation. Most of new products fail
to create profits enough to maintain the market within the short period of time. What causes market failure? New
product marketing focuses on the selection of a segment market for capturing innovators in the introduction period
of a product life cycle, the crossover of chasm fora diffusion of the product innovation to the mainstream market, a
consumer's switching behavior between products, market competition with late entrants and a policy on the open
versus closed systems. This subject specially tackles new product development, B2B exchanges and high technology
products including internet and more.

MGMT4028 HH& 2|2 ( Principles of Sales Management)3-3-0
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Contents of 'sales management’ can be divided into tow parts : sale activities performed by salespeople and
sales management activities performed by sales manager. In the first part, such topics as sales process,
purchase process, management of current customers, customer relationship strategies will be discussed. In the
second part, sales manager's activities such as hiring, training, leadership, motivation, performance evaluation,

compensation will be discussed.
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MGMT3014 21X X}2l22| (Human Resource Management) 3-3-0
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Recruitment, Selection, Staffing, Human Resource Development, Performance Management, Reward management,
and HR Professional's role - Strategic partnership, HR leadership etc.

MGMT3007 = AF2HA| 2 (Labor Management Relations) 3-3-0
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As a result of industrialization conflicts become unavoidable between labor and management. How to resolve these
conflicts peacefully and induce productive cooperation between the two parties are sine qua non for a successful
business. The cource is designed to acquaint the students with theories and practices of labor management
relations at each of the firm, industrial and national levels, so as to prepare students as future managers, union
leaders or government officials. Main focus will be put on Korean industrial relations system. However foreign
countries, institution, practices and experiences will be also referenced for a better understanding of the subject

matter.

MGMT3016 M2 Z Y E (Strategic Management) 3-3-0
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It aims to provide understandings of the basic concept of basic strategy, of the basic theories and frameworks
for business strategy and corporate strategy. It also seeks to offer students problem-solving ability and
comprehensive understanding which are the basis for strategic thinking.

MGMT2007 2|E A&7 (Leadership development) 3-3-0
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Understanding leadership diagnosis, studies on leadership traits and behaviors, leadership development practices
and evaluation approaches.

MGMT4008 =X Q1 M X} 2l 2| (International Human Resource Management) 3-3-0
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This course provides a systematic procedure to learn how to solve HRM problems in a keen rivalry and global

environment changes to increase organizational efficiency.

MGMT4021 Z=XI7§'Y¥ (Organizational Development) 3-3-0
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Understanding various organizational interventions including management counselling, change management,
evelopment, organizational culture development, group dynamics management etc.
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MGMT3025 QIAFZZEIM|O|L} (Human Resource & Organization Seminar) 3-3-0
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The purpose of this course is to deliver the understanding of the most recent trend of academic research and
managerial practices in the area of human resource management and organzation studies to the undergraduate
students.

MGMT3037 =Z!0| 2 (Organization Theory) 3-3-0
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In general, “organization theory” refers to a research area in which researchers attempt to build and test
theories about organizations, organization-environment relations, and organizing processes. Unlike "organizational
behavior” focusing on individual attitudes and behaviors in intra-organizational contexts, organization theory
deals mainly with inter-organizational phenomena as an academic discipline taught at management school. In
this course, students will be introduced to several established theories about organizations, and they will be
encouraged to become knowledgeable scholars or practitioners with better understandings about scientifically
rigorous studies.
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MGMT2006 2 H ISt (Management Science) 3-3-0
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This course deals with several systematic quantitative methods for managerial decision making problems. The
main topics are the basic concepts and graphical or mathematical solving methods of decision theory, game
theory, linear programming and sensitivity analysis, integer programming, transportation problems, assignment
problems, and so on as well as their application models to real life systems.

MGMT3020 EE ¥ (Quality Management) 3-3-0
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Quality generally means fitness of usage of products and services. Furthermore, the definition of quality is extended
to customer satisfaction and even customer success. In this lecture students learn quality function deployment for
the new product development and quality improvement of process as well as concepts on quality of products and

services. Statistical quality control and customer satisfaction are also included in the course.

MGMT3011 A{H| A2 HZt2| (Service Operations Management) 3-3-0
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This course covers issues such as the characteristics, types, and delivery processes of various kinds of services. It first
outlines the basic concept of service delivery process and service management, and provides practical knowledge of
the current service quality improvement systems. Service diversification strategies, the proliferation process of new

services, the analytical frameworks for service development, and the optimal pricing models of services will also be



presented throughout this class.

MGMT4006 22 At&#2| (Supply Chain Management) 3-3-
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Through this course, the students are led to analyze decision-making processes for global operations and design
effective global strategies for the global companies. The course consists of some separate modules, each of which is
focused on specific subjects of global operations management: for example, global location decisions and logistics.
The students are expected to study the reading materials assigned for each class before the class begins.

Furthermore, this class has pre-requisites such as operations management at undergraduate level.

MGMT4015 H|=L|A A (Business Games) 3-3-0
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This class deals with operations strategy in the current global competitive environment. Typical topics include
production scheduling, capacity investment, logistics, supply/sales channel management, pricing policy etc.
Theoretical backgrounds like decision analysis and game theory, case studies, and team-based simulations are
three core components of this class. In the simulation section, students are divided into management teams of
1 to 5 persons and assigned to run a virtual company (for e.g., an athletic footwear company) in head-to-head
competition against companies run by other class members. Companies compete in a global market arena,
selling goods (for e.g., branded and private-label athletic footwear in an athletic footware case) in multiple
geographic regions.
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MGMT4016 A2 HEE|MO|Lt (Operations Management Seminar) 3-3-0
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Through various case studies and in-depth discussions on basic and advanced analytic methods which are
necessary in the analysis of (Service) Operations Management and Management Science, this course will provide
students with opportunities of developing analytical skills and of improving practical ability.

MGMT3024 H|=L|AO0H2|EIA (Business Analytics) 3-3-0
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This course provides an introduction to the field of business analytics, which has been defined as the extensive
use of data, statistical and quantitative analysis, exploratory and predictive models, and fact-based management
to drive decisions and actions. Students are required to implement the appropriate quantitative methods in R.
The methods include data mining, econometrics, optimization, Visualization, Statistics, Simulation, Natural



language processing, etc. Text and web mining are discussed, and the application of selected data mining
techniques to business decision making situations is illustrated. Students actively participate in the delivery of
this course through case and project presentations.

MGMT4033 7| € tALS| -5 2] 3 XIS} (Coevolution of Firms, Society and Wealth) 3-3-0
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This course presents in-depth study of the nature of organization and management particularly in the
corporations of the (new) capitalism formed through 20C and 21C. Thus, the students taking this course will be
able to prepare for the change of the production method and enterprise and organization in the fourth
industrial revolution era. The class will start with the historical context and philosophical inquiry (evolution
theory, strategic cooperation theory, etc) about the evolution of organization and enterprise, and theoretical
content that deals with the process of co-evolution of economic systems including corporations and markets
(eg. firm theories). By studying this course, preliminary graduates of management and economics major can
gain a clear understanding and vision about the nature and role of the institutions that will lead the fourth

industrial revolution.

MGMT3040 =2 M E 22| (Project Management) 3-3-0
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To accomplish the project goal, plan/monitor/control the project

-carry out environment analysis, feasibility analysis, business case development
-define tasks and deliverables

-decide the task sequence and allocate the resource

-derive the cost, establish the budget, monitor the progress

-identify the risk

-decide the quality policy and perform quality assurance and quality control



-establish communication plan

MGMT4038 A0EHERZ| (Smart Factory) 3-3-0
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Introducing the competency to construct and operate the smart factory including but not restricted to the
following:

-define the required performance; check the system spec; and analyze the interoperability

-collaborative robot

-sensors and PLC

-occupational safety

-system optimization

-user experience

-smart factory mechanism
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MGMT3013 2JAIEH M (Decision Analysis) 3-3-0
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This course Introduces decision theory and concepts by a descriptive approach to effectively and efficiently
solve complex and difficult-to-define types of decision-making problems under the uncertainty. This course
introduces various decision analysis cases that can be faced in real life along with decision theory. After
completing this course, when making a decision, you will not fall into the wrong bias depending on the
existing intuition. This will enable them to make decisions, and to learn the intentions and biases of others so
that they will naturally gain the ability to take advantage of important decisions and negotiations.

MGMT4024 MISMIO|L} (Seminar in Management Information Systems) 3-3-0
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This course provides students with the recent trends of Management Information Systems area from various
perspectives: technology, business, methodology, and research. Through the lectures from faculty members and
invited speakers, students are equipped with the capability of theoretical understanding and practical application.



MGMT2011 ZY=Z212jY (Computer Programming for Business) 3-3-0
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In this course, you will learn the fundamentals of programming so you can start writing your own applications.
The course will be very hands-on and you are expected to code during the class. The topics will include -
fundamentals of computer science, programming basics, coding with a specific programming language (R, Java,
etc.). As part of the class and homework assignment, you are expected to build a small application by the end
of the class. No programming background is required.

MGMT3033 C|O|E{&2| XS (Data Management and Applications) 3-3-0
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Data Resource Management(DRM) is the core concept of the Information Resource Management. Recently DRM
becomes more important than before because Big Data has affected various industries enormously. In this
course, all related areas of DRM will be studied. This course covers DBMS, Data Model, Data Warehouse, OLAP,
Data Mining, Data Architecture, No SQL, Data Governance. Especially, Data Model and Data Architecture will be
focused in the viewpoint of business modelling.

MGMT3034 T X}&AHEl (E-Commerce) 3-3-0
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E-commerce is the use of network technology to reconstruct the enterprise's overall value chain and establish a
new business model in order for the company to survive and succeed. In the era of the Fourth Industrial
Revolution, e-commerce will become faster by utilizing intelligent technologies such as Al, the Internet of Things
and big data, one to one marketing will become more sophisticated, and safer and more reliable transactions
will be made under the new e-commerce infrastructure, called blockchain. New business models (020 services)
such as KakaoTaxi and BaeMin(food delivery service using smartphone app) have also emerged, creating new
customer value as online and offline businesses converge.

This class deals with an accurate understanding of e-commerce and making it available to companies or
organizations in the era of the Fourth Industrial Revolution as a new strategic opportunity.

MGMT3035 C|X|EH[X|L|A (Digital Business) 3-3-0
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Many corporations have been influenced from the worldwide spreading of the information technologies. In
1990s, new business model and information systems were made by Internet technologies in the concept of
e-business. In 2010s, the technologies from the 4™ Industrial Revolution have innovated corporate business
models and processes in the concept of Digital Business. Recently, ‘Digital Transformation’ is one of the most
important keyword in management innovation.

In this course, we will study the concept and components of Digital Business and review their business cases.
Especially, destructive innovation, customer experience, platform business, data analytics are covered in this
course. Also the characteristics of each industry by Digital Business will also be discussed.

MGMT3038 BIH|0|E{ZHH (Big Data Management) 3-3-0
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Big Data or Business Analytics have been most influential to corporations in post mobile era. This course is the
introduction to Big Data and Business Analytics and covers all related areas. Nevertheless, the utilization of Big
Data would be more focused rather than their technologies. Especially, data project feasibility study, structured
data analytics, unstructured data analytics, data visualization will be studied in this course. Various business
cases of each industry will be reviewed. Also the concepts and the cases of Open Data and My Data will be
studied in this course.

MGMT3039 ""EE§ (Information Security) 3-3-0
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This course covers general information on information security and information ethics. This course aims to study
information security concepts, cryptography, system security, network security, and authentication. Students will
learn about personal information protection, physical information protection, disaster recovery plan, and access
control. It also deals with ethical issues in various areas such as information ethics, information technology
ethics, and information system ethics within the framework of responsible management. Through this course,
students will learn the motivations and abilities to maintain a safe and sustainable information society.

MGMT4037 AIH[=L|A (Al Business) 3-3-0
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The purpose of this class is to help students understand the concept and history of artificial intelligence (Al)
and the various methods and applications of Al. In this course, students will learn about various Al algorithms
and methodologies, learn how Al methods are used in companies, and learn about business application
methodologies of Al. Through this course, students will learn about corporate strategies in the age of digital



transformation using Al and emerging Al business models and cases.

MGMT4011 C|X|=E0JC]{ZAY (Digital Media Management) 3-3-0
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Through this course, students can get hands-on experience in digital media business such as digital product,
smart connected products, sand social media etc. to help design and develop new products, services, content
and business models. Students will choose the roles they can contribute to a digital media business according
to their technical readiness and interests, and will work on individual and group projects to gain the elements
necessary to succeed in a digital media business. In this course, we will learn smart technologies such as
artificial intelligence and communication technology such as 5G and Internet of Things technology as well as
media/network theory, economics/business theory and case studies.

MGMT4039 2|88 (Applied Machine Learning) 3-3-0
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Machine learning is a field of artificial intelligence that studies problem solving systems that can continuously
improve the quality of decision making and individual and corporate performance through observation and
experience of data from the environment. In this course, we will learn about the theory of machine learning
and practical application methods in the company. Students will learn the basic principles and theoretical
backgrounds of supervised learning and supervised learning and reinforcement learning, and learn specific
algorithms for these. This course deals with Bayesian, decision trees, artificial neural networks, SVM, deep
learning and other recent machine learning algorithms, and how to use them in various fields such as finance,
marketing, production.
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The 4th Industrial Revolution Technology is aiming for super connectivity, super intelligence, enabling
automation, advancement and personalization of service. For this reason, attempts have been made to utilize
the elemental technologies of the fourth industrial revolution technology for corporate innovation. At the same
time, the sustainability of the earth can be threatened by the elimination of humanity, the dependence on
machinery, the widening gap between rich and poor, and the decline of jobs. Students will understand the
elemental technology of the Fourth Industrial Revolution and learn how to embrace the earth and society
through this. In this class, the fourth industrial revolution technical ethics, social responsibility, and application of
the fourth industrial revolution technology in social enterprises will be discussed.



Z=L|ARH (Startup and Business Model) 3-3-0
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This course aims to learn about the methodology of starting up an innovation-driven enterprise(IDE) and
practice it. Students will learn business model theory and cases to have the abilities to develop and evaluate
business models, which are the DNA of IDE. This course is for students who have concrete ideas for actual
start-up. Students will realize how difficult it is to start a business through the course and reduce the will to
start a business. If we have a student who still wants to start a business, he or she will have the experience of
modifying his / her business hypothesis by having to undergo the process of testing the idea in the actual
field. At the end of the semester she/he has an opportunity to get the public feedback on his business plan.
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This course introduces the concepts for basic mathematical topics needed in the various decision making tools
for economics, management and social sciences. The main topics are systems of equations and inequalities,
linear algebra, matrix, elementary probability, basic calculus, and so on, which are arising in the processes of
analysis and decision making.

MGMT1005 AAHFLIAIO|M (Business Communication) 3-3-0
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In this globalized society, effective business communication is crucial for success domestically and internationally.
This course connects business communication and understanding of cultural priorities with actual business
practices, which are culturally based. By combining intercultural communication skills with business, this course
helps students become successful communicators in culturally diverse workplace environments both at home
and abroad. This course has three major parts: (1) an understanding of culture and how to get to know
unfamiliar cultures for business, and how to understand culture's impact on communication; (2) the application
of intercultural communication skills to specific business communication tasks; and (3) the implications of
intercultural business communication for the domestic multicultural/international/global firm.
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MGMT4004 ZEEZ (Special Topics in Management)
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Current management topics are selected to provide dee



business, customer satisfaction management, small-medium size firms, technology development, etc.
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The Business Internship class is for all business students. Throughout the class, students will experience and
enhance interview and communication techniques, business meetings and negotiation skills. This class focuses
not only on Korean business culture but also on global business environment, and involves on-the-job training
and business writing. Therefore, in classes, emphasis is first placed on exposing students to real business
situations. Students in this class will gain valuable opportunities to explore major business functions such as
accounting, financing, slaes & marketing, operations, and personnel management.

ACCT2003 3|AMH(Law of Corporations) 3-3-0
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For the students who do not have any legal mind, it is difficult to understand the Companies Act. There are
three concept which are very important to understand the companies Act, especially in company limited by
shares act. These are the capital, limited liability of shareholder and the action. The legal concept of these in
Companies Act is different from that of in a area of the management or the accounting. This subject is aimed
for the students who do not have any opportunity to study legal subject.

ACCT2002 §7}5# ' (Commercial Papers Law) 3-3-0
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By studying the negotiable instruments law(e.g. note, check law), we come to know how frequently the
negotiable instruments are used in our society. The negotiable instruments have credit, payment, delivery and
collection functions. We focus this lecture on the interpretation of the korean note act and check act and so
the students make it in full use in our society.

ACCT3005 X§5X|E &M (Financial Statement Analysis) 3-3-0
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This course is designed to provide knowledge of business analysis. To do this, an extensive discussion of how
to interpret and use accounting numbers in financial statements is made. Issues covered are profitability
analysis, analysis of operating profitability and financial leverage effects, analysis of financial risk, analysis of
persistent and transitory earnings, analysis of cash flow statements, analysis of accounting methods, and
valuation theory and concepts. To mitigate the limitation of accounting information and make the more
accurate decisions, the discussion of business analysis is also extended to how to use non-accounting data
including business environment, market competition structure and so on.

ACCT3001 7}X|H7}Z (Valuation Theory) 3-3-0
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This course provides an in-depth discussion of how to value a firm and its equity. Valuation models and
techniques covered in the course are: dividend discount model, discounted cash flow model, residual income
valuation model, residual operating income(EVA) valuation model, and valuation methods using price multiples
such as price-to-earnings ratios and price-to-book ratios. Implementation issues for each valuation model are
also discussed.

MGMT3022 O|2j A AHHE M (Future Growth Engine Industries and Management Innovation) 3-3-0
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For the last 20 years, Korean economy has entered in an era of low-growth because it could not create and

develop new growth engine inddustries successfully. This course introduces future new growth engines which
have high potential to grow and feasibility by analyzing the industry structure of Korean economy. Specifically,
this course provides analysis of current situations in ICT convergence industry, cultural contents industry, medical
tourism industry, and green growth and bio industry, as well as discussing development strategies for the
future. Students also can learn about disruptive innovation theory, platform management and building
ecosystem, macro organization theory, accumulation and transfer of technology and industry evolution theory.

MGMT4030 THAEC|X}I(Z S (Capstone design(Management)) 3-3-0
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In this capstone design class, undergraduate students will plan and conduct industry-related projects by using
management theories and practices. By doing so, they can enhance creativity, practical abilities, team-works, and
leadership. Also experts in industries will be invited as mentors, and will be co-worked together for their

assignments. Moreover, students will conduct final projects with firms.
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The course aims to understand the characteristics of various subject matters and the basic models of curriculum
for each discipline and foster the ability to select and organize desirable curriculum contents.
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EDU3331 M AR HTLUX|EH (Commercial Lesson Plan for Teaching Materials) 3-3-0
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Learners in the course are able to promote the basic competency as curriculum expert to guide their students
in each subject matter and utilize appropriate teaching method in relation to the age and developmental level
of the students, the subject-matter content, the object of the lesson, and evaluation method.

EDU3332 #E=2|U == (Commercial Logics and Essay) 3-3-0
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Build essay skills based on critical analysis of commercial and logical thinking. Also, learning theory of logic,
circumstance and by essay composing and essay writing in diverse topics as well as essay correction exercise



will learn about essay teaching methodology.

MGMT3333 TAMX X2l 22| (Enterprise Resource Planning) 3-3-0
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The pre-requisite to customer satisfaction is the precise processing of customers’ requirements at right time.
This is not possible without an integrated information system, like ERP (Enterprise Resource Planning), which
makes possible sharing information between organizations. Since 1990, many Korean companies have
implemented ERP system and at the present time most companies are now using ERP. In this competitive
business environment, ERP is a required tool for survival. ERP deals with human resource, financial and
accounting, production, purchase and logistics managements. We learn through this course the concepts of ERP
and the business processes that EPR supports, which are practiced with workflows in lab sessions.

MGMT4034 SEMSIetE1(A LGSt (Independent Learning & Research(Business Administration)) 3-3-0
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This course encourages independent academic communication between a student and a professor and leads
the student to engage in research on the issues he or she is interested in. Through intensive studies, the
course strengthens critical thinking and develops academic capacity. It is provided in the form that the
student and the professor interact with each other on a pre-defined topic in business major. The student is
guided by the professor and produces outputs in the form of a report or a short academic paper.

MGMT4035 HAEC|X}QU2(AHE (Capstone design2(Management)) 3-3-0
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In this capstone design class, undergraduate students will plan and conduct industry-related projects by using
management theories and practices. By doing so, they can enhance creativity, practical abilities, team-works, and
leadership. Also experts in industries will be invited as mentors, and will be co-worked together for their

assignments. Moreover, students will conduct final projects with firms.
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This course encourages independent academic communication between a student and a professor and leads



the student to engage in research on the issues he or she is interested in. Through intensive studies, the
course strengthens critical thinking and develops academic capacity. It is provided in the form that the
student and the professor interact with each other on a pre-defined topic in business major. The student is
guided by the professor and produces outputs in the form of a report or a short academic paper.

(Teaching Methods of Business Education) 3-3-0

EH
[= ]
et nsYyol o2 HANE LR, JYUUSTUZM HEL &

MFHO m 7|

o

A

rir
O

[e]]
AN

The course covers the theories and practice of teaching methods for business education, and provides students
with practical teaching methods that can be applied into education field.

MGMT1006 S| 7|5tH|0|E{&=A] (Statistical Data Analysis) 3-3-0
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Following from the mtroductory statistics class, this course will provide the data analytics concepts and programming
skills required in small and large-scale data analysis and visualization. Using the statistical software packages, students
will study and practice a series of methodologies: including data management, descriptive summary, data visualization,
inference and hypothesis testing, linear models, data mining techniques, text analysis, etc. In particular, while learning
all the techniques, this course will focus on solving the real-life problems and making decisions as applied to business
related data sets. By the end of the course, students will be familiar with the learned data analytic tools and will be
ready to implement them in both research and business settings.

MGMT2014 ESG ZAH(ESG Performance Management) 3-3-0
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This course introduces the meaning of ESG (Environmental, Social, and Governance) performance management, which
has been attracting attention from institutional investors around the world centering on the UN PRI since the 2000s, It
also provides students with understanding of the methodology of overall risk management of corporate management
centered on the ESG framework. The overall objective of this course is to introduce each component of ESG
performance management to students to obtain insight into how these components can be integrated to affect
businesses and their stakeholders.

MGMT2013  ZE1PE S Management and Philosophy) 3-3-0
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The purpose of this course is to provide students with an understanding of the philosophical history of management
and philosophical reasoning to the main topics of business management, such as people, business, capital, society and
the natural environment. This course is to enable students to develop philosophical reasoning and discerning judgment



skills on various topics of corporate management such as decision-making, team work, negotiation, motivation,
leadership, accounting, marketing, production strategy, and develop critical thinking and problem-solving skills. The goal
of this course is to provide students with wisdom to practice responsible management by applying philosophical
reasoning in the fiercely competitive business world.



Y oK A =

ul

E L.
_ o oil
ol K |
xAm ol =
to Kfo =)
A pE R
Ho Kr ~
& = i) o o
o = — . Iod 0}
5 T 3 3 sH ir 0 2 IRl = _ ==
uF <" 9 3 g w it I oY
TS < oo & =g X0l g ROt o 0 g B
— o m R Sow) 2 , 2 __ior 80
o Qo 0+ 0o =W & <14 0 mumols%p L ARRR
R R = 0 53 L SRS2ER TGS
= Ko i e ST CImy®I 500 & & 04l
muoour nr WIZ| S=xzzed 2080 WS K
B A cEd | TR W T =l
_— = _|._O =1 &) - RO .LLl_Ll
o) S 1o =T 0 O Wg.ﬂwu 1 ) ) 1ot o
LEEe Ko ) ) 2" WP R
s % Al = %D =y 00 WD
< Tm_ Bl K m_e Wy < ™y ur
i 0! = oK o moww Dww| ¥ D = I
=0 = o 00k w0 ER | < M| = D@ X
o = " S T J WOHEDHTWWWO Qo Dot S %%%ﬂ Wi < 2
= % =, Hi =1 31 50 = %0 00 o o i Ul A NESmo| R 3030 ok 2075 3 80 o W
_ S o <! <4 e == HM =0 e Drr 0% & 0oy = Ul aoaaﬂx,mo__g by W B0
ol S Kh B oo R K<) & Yoz ol ~
o - jod s ™ R o 3 2 WIS M
no .= A_l_ll_ a0 3l = 5 oM xom_u.AaEmE =AM
20 ar & __ < o o zk M ez IR o < 3
ofr M_.“_H_LM._HA.vHN U - %Gﬂ oo =n
| e 5
o X0 & M
=q < T O KD U
0 00 5z W 0 0= ° = Ty | Wypus o
ol 5= X i <0 ol mwWEy W w0 Y = o
i W 2 ~ rO = o\ oF K 0 K< Wy & o = o 0 50
KM TT = yy o % wr 70 00 WS S0 A il ki
nxﬁ o| 4o ! o I 51 R g RoWE g 80 =0 0
u INT R RO SHom | KK 1] I amia
U+ 80 Ko 80 = & T M 3) o R0 ] <Ko
- ﬁoWX Bl il < 80 50 o~ Q80
Y o | T - R0 /0 U
on = &0 & 80 1) Sy
o= o I RO ol W
< dd Y T Ho = =] ™ g0 W 1o _
Jo ¥ o N = < i =
EESIN S S 7 |38i5 & .
g XL ou 7 ™ ol Eg=teiy = Dy
o G MR W W o l o= D
< i ol_.xro%ﬁmozx@. " 433
—_ ] [ua)
7 Ul RO ™ om Rz T|E 00 3
S5l @008 w0 =, HI =| % e
Lo g RA I I L o K =
- m.yﬂﬁzoﬁoﬁr FHlom| 2 00 _ w0
UL o W .. ° + M0 o wo Kl 50
o HEH 3 ul = or =) oF _ K1
4 ool ol r e KO & = = - 0H L=
jor o= o o Jor B o < 3 » o8
o o < o oJ = = & o mo
< 80 Mo 73
RS

S
of
o
o
o
o
m



=
n

|
R

8o
Ho

Feg e

o

wl

2

rH

mr

=

[\

80

ol

<
31
ki

ar

I+
m
ol

_

[e]

AR S

o
gL

LAl A
dot2 4dol 2o o

o =

!

3
2!

o TH G0l L2l

R
ol m: [
m @_._.__ ) ol o0
T I 5 | 2
= © S 4| a2 W 2
S &0 wa| D 5
B0 o #e| o5 5 B
2e |2n| Z ¢ ES
B ot BE s
TREHEFLE
R 30 70 o
s | 2w & g
o N | XE 30 .
e & z o & | o
do [ o By T
0 520w 5| :
3 | & | RO Of s o
= |® 5w q| Oom o
R T K v 3
5 R 4 7 o 5 %
RO R’ o O S .%
oS Q g | ® 4 T
= & S H| &R S 4
K = YR | e 5
i el M e
~© R RS A0 &
7 do| B i
Rl or 80| ™ S .-
o O L D %
M0 20 RoZ| g0 5 E
4._%._ i & 0 [0 IH .J_Ar._ o)
ol 80 100 K A 0
o T i
) 22| " |
T ©
KD
A|_| __%m %m i m__u. m: K0
¢ |38 § |88 g
— N
Wl 4| 3
K| < r
“._,__w_ K iy m__._ﬁ E <k or
A S A S o R
o A Mo | Mo
KJ K] K i
7] )
(Ti)
160 5
A0 2w x
Kl ) 5
(1)




[EH6]

AlH|=L| A E= 1}

Fg 7ie
cAZ|E FEE X[, AbZl,

]

m E2

g

|
o

oAIZHEH =& XA ¥ ot 2t AlRE

12]) S HESE(BITEAILE, H2[2A, OAH E

o
=

OH

ofl

o4 2778 OlM9l Xt

HtEAl S&000F 2
oAlH|=LAE 5 O|=0|0, WAEL|XRN(E

{ID
LR
= =0 3 0
L= =
g0 1) I Rz
Nz oo
= — = o
Hla= il
S i R
) o ol 3o
() __ﬁ J S m
<l 2z wm
T _ * 0l
ol Koo =
ur
s .
- 4D )
> 2 g
e8| 23R =
W ) Q¥ DS
80 © B . g0 WX g
or <I R0 = m ook XA gp
= e MoV R 5
ol 4
<+ KI = 3 W H - =3
— — K ol h ™ = —
) oD o Hl &0 v
< W 3 40Pmo§m
<l @ n oM_ D@ a0
VT W
° K
5 o<
il
/| ar <k Al @l
T wl & wr =
<+ RO e
S W &
gl
Wi
80 <l
i )
w Kl
=)
=<

MR 2 Jts.

[S1PS|
=O

Moz Ai 6

I |

Eal MEHSHA
Ezl M

=
S

b

S HNADHOIE, AMBIACIOIEIAIOIA A, SSOHIO0IEHEA,

T

’

[oTAZEHY A, Java

b

221035
[=r=Yrta

GiolEotole, D=H0IEO0l,

24, US3Xs

1T

& AIZEt,

A

Cil Ol &1 ALO

2 Ll SAESOIL At

j
2z

oH|WME Al 2lG|0lE



G| O] E{ AO] A £ &7

E=2{: H0|E{AtO|

Feg e

]

wl

gl
o 4K}

7|80 2 oA}

=

=

YAICHO| X+ CIOlH

4

e
=

Rk

A
i)

b EIolH

=
80

. oo &

[e] X=X
AN O

4E L2l

273

EMHZ oA

otd el Ol

Ol Al
—

o GO[EIE Ao R

SAl0f X[L= 2

=
=

&1

=

A O
=

24 7|
o BIO|E} AR[LIoj7} oftl ZEol BHOA HolE

.

U
i

ol

—_

ol

o

CEEREEL

KPMG &Heoz Oo|Eet A

e

==l

L=

ol X

=

) A VSEF(ESEEAILE, 2=, oA 2

, 22

AZU0IEHOt0Id, =sUI0IEHE4A, HIOIE A0

A
=

|, @HIEA, BCTt

oM 279 olael
EE

=20
TR
30 -5
S
- 11O =
r =
=i o) Ko =r
= w
O
T
<| KO
)
©
40— 4
]
= o I R0
@ B0 = )
<| o W .
B | ar RO B0 —
or = T ®o ol
SR = %
<+ S of = =
s | 2 < {0 o
& o K
al W o
D oo <0 W
30 @ I
TR
2
=
| A < ArE
| w w =
<+ RO
S ol
(=]
) o m L
il o o w
| 5o n U
<

ZZ )i, IOIE IOl

3

o

IS}

SIPN

-/

JH

ol

SIOI0IE S A

s

B 29

M E|
= o

.{

7
!

s, BH=

2 H =LA EE[E2, HOIHEY,

i

o Hj

00
KO0
o

ol



