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Internet Marketing
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This course covers the current state of the art in Internet marketing as well the directions in which it will need to go to reach its
full potential. Every area of marketing is affected by moving from traditional retail, advertising, promotion, etc. into an interactive
computer-mediated environment. The course begins with marketing analysis, including such topics as defining industries and
competition in an e-business world, profiling not only current but also potential competitors relative to one's own company, and the
unique consumer behavior that we observe in e-business. The class then deals with strategy, covering in depth the problems and
opportunities in an Internet world that moves at incredible speed and is devoid of many of the barriers in traditional markets.
Particularly, it explores marketing strategy in E-commerce, with detailed coverage of product and service offerings, pricing,
communications and distribution.
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Service Operations Management

an understanding of SCM principles and practices; describe the critical factors affecting SC design and operations; and
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This course aims to develop the student's understanding of supply chain management (SCM) and its strategic importance for every
demonstrate
be able to use the SCM tools to examine business problems and recommend solutions to SC operations.

firm. It will Introduce the core concepts and principles of SCM and the business applications of these concepts. The students should
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Empirical Research in Operations Management
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The objective of this course is to expose students to the existing empirical operations management (OM) literature and to provide
them with the training required to engage in an empirical study themselves. The course will introduce what types of problems in
operations are interesting and valuable from an empirical viewpoint and how students can get start with an empirical OM research
project. Relevant research techniques will be introduced. Students will be required to study and comment on selected OM literature.
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This course aims to develop the students' ability to formulate and implement a project, and to evaluate, plan and manage projects.
The course will introduce the role of project management, the identification of project opportunity, the evaluation of project
feasibility, and the development of project proposal. The major techniques in project management activities will be covered. Student
will learn and apply the project management concepts and techniques through a project management proposal.
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gz Total Quality Management

e
The objective (()f th?s course is to introduce students to the principles of total quality management (TQM) that integrates quality of
product, process and management. The course will discuss in details the principles of total quality management in both theories and
practice. The major techniques in TQM adoption will be covered, and students will learn to apply TQM principles and techniques
through a quality improvement project.
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1)
This course introduces the concept of information, information technology, information systems, and how they are applied in business
operations, management processes, and decision making. It also emphasizes the role of information technology as a way of gaining
competitive advantage in business. The current issues such as electronic commerce, mobile commerce and social/ethical issues such
as computer crime and privacy are discussed to help students understand the information society better and succeed in it.

= Mo]Y s
83 ui=g fl.:3--5-: MI\IASISSLImIinLr Bk 3
cie)
= HF0M= MIS 20| & & 8l StEoz Mol HAE 57| fIs IUHelel 2H =22 HFTHESIH, MIS 20t O|21 A
SOt o{HA At YHstn JU=IHE AFSY| s HEZERS MDOILE JHESHY AMsteEs AFE 3ot
84 ansy o 382N = e 3
= Management Information Systems
cie)
2 H=0Me 71dE S0l AoM FEO| detit o|2fst YEE HM3sH & = U HEAILHS FXx 3 JfgHieto] tist ¢tE sty
HEI|&2 0|83 7|¥e| ZEHS SoAZ = A= Hot A MY AT E Aot




K0
for

Ir
IH

2Ey

Decision Making Model and Analysis

Tl

O|A}

oH

oH
50

85

ie)

ok

O] 23| ABots 2 dstoM S5t Folstr| oy

HEERE PN

7

=S|
==

120

2 1

ulu
™

Of A}

'

OIAIZEZH|

=
=

s82 SYAZI= AolLt. ojo = nH=O0i|A

4

o
AN

T
I

KA
Jor

ZYUEASEN
Management Network Analysis

oH (oK

86

i)

ol - i
<k < g
| N== 0
Y
A = ™
oju % 36l
0 T 00
do ®mr o
~ Kk =
5%
s WK
o
B[K,
ey 4 X
T on =
o or
ol %/
™ ol
5o W
.=
X
B ol ©
o N
Ko 5y 8¢
S T 10
S
K
1)1 ol
% U o
1 30 <
o~ B
— 1
ou or
ﬂ__| &=
< Ko S
BT
% o o
oo W
Ao g
o o K
o X
Ml {0 x._l._
U gy ™
S ' MY
o oo
o . Tl
= ol =
o
—_ OO n
ﬁ T o
< 20
xa W W
g ™
X5
o = ._n.wo
—
oF T
i
MW iy ol
0 o
o N
R
EA L
B Ko ru

K0
for

G O[EHj O] A 22|
Database Management

oH|oH

87

oie)

2 227t =LK1 QYUCt =2 ZEHo|A

7|£E8 S5SICt DBMS, Data Model, Data Warehouse, OLAP, Data Mining,

He7b EBA ES HI0|E At

HOIE 7t =

H|
=

22|olct. = Zof=

#

HOJE Xt

Ho
ojn

b CIOIE|OL7| =M Of CHoHA & Mst 7|

Gl
=

5| Moy =2

=
=

Data Architecture, No SQL, Data Governance

KA
Jor

=
IT applications

oH|oH
rr| 8o

88

[+ =2l

o

KA
Jor

4 M0]Lt
Seminar on Business Analytics

xr
b |
3o
RO

oH|oH
rr| 8o

89

L)

(]

ofn

KA
Jor

HIHYGIOIE &N
Unstructured Data Analysis

oH| oH
| 80

20

i

o H|

=
=)

A E/0]0|x|/H]C|2

El
=
H|C|2 O}o|

3

.
=8t

o[a|x| otof

L
oy

M
=1,

If

5l
[

X B HESH= HF

FEHolH =&, HolH X2 3 Het

Jod
=
10

<k
i

&’

]

O &

K0
for

o
o
Knowledge Management Systems

oH|oH
rr| 8o

91

ie)

=iskstr| flstof

| 7HXIE

29|

ZE L x| AR}

e -

CEREECE

j[K,

SA|AHO|LY,

Htes R

ZMAE K|

KA
Jor

ERECECEL
Digital Media Management

oH|oH
rr| 8o

92

L)
CIRIE ®& A0E HYEE XE 24 0/0of

E

=

_|

nd

AMH|2,

=
=,

S CIXI2 ojof A

pds
<

=
=)

L}
=

siLt7hs OPFOA LE

PSE=2
o=

StA & ZO|Ct. O] IHFOoiA,

=
=

o 223 2252 A

=
| A0FE 715, A=QHW 7|1E S2 S&5tH, DICo/HESS O|E, ZH/ZF O|Ent At

ZM, CIX[E OjC|of H=LIAE A7

ol

K0
for

MISALZ| & 7
MIS Case Study

oH| ok

93

ie)




E
=

¥ AILHE SOt CIX|

4

St

o
[

[e;]
=

Aste| 0T

EET

o
[

o

(digital transformation)0| O{Lt QICt.

|
=X

ZNao H

I

o oo
X HT

5]
=

A2

ATHA (N T2 E)THR|

of oist Jhe

S
S

TENAEE),

I

to A, AR

i

), 3EHAI(

o

Ok

=

=]

24,

=

Business Model Research
=

o

Bt

to] €
Information Security and Ethics

-

= 1TEACHKIZE) R2oM 2B AR
o

E]

o
2y BEED, Mo =7 A

}Od, Business

.
[}

-
[¢)

ENZ ME2 AR

=

=

A

-1
[

Business Model 2 20| A

L)

[

[

XS

3

.
P}

94
o

95

qFO0f A
250l AUZEHO| HEFE

Ct o

=2
[

2 83 =

ulo
Klo

EZQl

PG ofsh, 8 A, Oj2iHY, H|

A CHECE O

b

=

.
[=)

o 2| O|fE Aot

St HEARIE |AAALle 57|12t 58S HI*A & Ao|C}
Blockchain Business

che)
=2 X2 mtoX 7|=(distruptive technology)®2 HRED QU

2, dEI|& il YEA

o
us

96

(=]
=2
[

X

S

B
0|
Kr
or
K-

oj
M_u
ol
&r

t

=

ZEsax
I8 ozf 7t

| =3
=

=

=

Ch 2 at=2 YH0[E et H

AN

o
0| CHokof
| ME YOo[E AR

[

k=1
=

=

[

Fed

=OFOfl CHBA] 7HBHBHEL O

Al SHZO0| 7|HOM EEE MHE SFOHH, A2l H|

41 6| o] Ef
pl

[

=

HolH Z|z=Ct
s §& CHECE ol2t

=1}
=l]
2t
2!

FC}.

AH| =LA
Al Business
b2, Alel of 3y

o

Yool ESNME
(o)

Introduction to Big Data Management
Machine Learing

= g2
HOIE Al

o|sH

,
)

F

=

=

—
=

SHA[2

A4

HIEY HolH
HIO|E{ 2t OHO|HOIE Zhgnt Atef = SOkt Set

—
2 2 5 Ao i3 5D

oot LT HA

X o
~

F

=]
(]
=

(=

x
—
2,

q

-

=
=

| S8f

9

(A1)

[

of ZIgoll 7t

L)

k=3

e

i)

HOIHE HOM 2
W= M= ASK|
ie)

97
98

Ha 248 278 at=o|ct
99

@Y Al of
GlolEl aM w2, Y Hlolg
MEH LtEfLtn

s
=

Klo

Ll

ol
= =

7|2 glalet o)

8ot=

st
=

b ZOFol M

3|
o

Che

=
o

AR AL

o
Deep Learing

=3

o, M7, OAE,
pa

=
e

Els

k|

L)
olg] Milad 7|8 7I2H0ME 7t BE ZHO0| O[fX| 1 AN

CNN, RNN, Reinforcement Learning St

[

=

100
ol M

0
=

l

ojn

T
Al Programming

=

Al

L)

101

o
Eil]
30
4

=
10

-
o

Z2ajy

Python

x
=

AL
e

=

=

HI™Y HolH

415} 0| 4 A| 2¢5}
Big Data Visualization

2ISXs & W HolH X2

SSHCE Python
102

H

"
&5




7| WjEo|ct. & 2=0|M+= R, Python, Tableau

AN

[e]]

AL
e

ie)
SOolE ZMo| AItE AlZBIS0] LtEL =

ojr

Jlo
4

A

[e]]
AN
]

1

AL
e
[} Ol

=
=

14,8000 77t
[AHZ™LL

o
9]

[

M
=1

K0
for

|

i
2]

KA
Jor

Z2J2Y

Ho|E
Big Data Programming

1]
=

oH|oH
(8o

2IYY =F2MO RE S50

I

71%

o
jEICH THHoR ZX|AE

.
O]

[

=)

o 7

=

=

glo[E{Oto|'do| EatH |
Data Mining Theory and Applications
o}

s
O[&3t0] =L|O0|E ZA0

L
oy

HlO|E{ OtO

o

=

M
1
R

o

ES

=
e
[

oH|oH
rr| 8o

[
o
Research Design & Methodolgy

=
29l

HE, svM, ga&l, Sequential Pattern &

SH0lE 249 27t0| K= ¥ H0lE 245 HojEoold =7
prl

HOIEH Az,

i)
ie)

A

—
—
2

L)

103

=
=

'

4

104
70:1

bEto = wE|ojE| K2l B4
Atz 2o g oz,

IS0 A
2 QIO{0|X} AZEQ0

= IS0
A

s
[
2F
S
20
S

105

&l

=
=

oM MastA DSt

4

Al HFEE[O{OF B}

.
TS

SHA 2A5ta, HED

[

=)

47}

=

S:

;L

=

=

2RE, 47

I
4

._u.w._
[ENl

0
%0

Kr

o2

=IP.S
=R

At 2o} oHoAl Xt

-

1ol

j[K,

Pl
jor

| 718t 2ot HEXMS SHHoz CHEA ECh

9

£

MiojLt
Seminar for Financial Policy

P
ojo

11X

oH|oH

ie)

106

ol

ol

Kr

ol
nH

ol

EES S AMBHE 7

3

.
o
P}




