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01593 H st E (Principle of Business Management) 3—3—0
|

AGARE FAE AYNEL S AR 2 SHEORA Aot 2ol n ABHA JES ThF
A frk 58 & e JIe 2 AF Hoksh Gofo] PG E ol BH WA p)7| %9 ko] F43]
o] Foi A 3L Qlgol whet 1A o B3} pel71 %S AAH R old A n FYe] ARE EAHOE o] 34

7l T35 Uk

The subject of principle of Management is involved to the basic theory and principles contents of
management, specially the dynamic economic, social, political and technological environment in which
we live continually place demands on managers to change, improve, and learn more about their jobs,
superiors, and subordinates the principle of Management is a current, relevant response to those
mandates for excellence in the practice of Management, specially lectured to principle theory of
management and educate the newly appointed manager and provide a comprehensive, up—to—date

review for the experienced practitioner.

01753 Z A 8¢ 2 (Principles of Economics) 3—3—0
Aol thgt 7] AR A A S v, 53] 89 L& ¥l W] 4
b= A S AAIEHA Rl o] 2 & o] ot S THCE FYS

= 7138 & sl Al Als sttt

Principles of Economics is designed to provide students with a comprehensive background in basic

economic theories and principles.Simultaneously, Principles of Economics lets the students to be
exposed to all aspects of domestic and international econoomy, including institutions, concepts, policy
and the tools of analysis.The purpose of the economics is to cultivate the economic expertise to meet

the challenges of rapidly changing economic needs of the society.

41574 3 A LAY (Introductlon to Accounting) 3—3—0

IAE AS TFste FAES A Ao w2 AE 727t He MdES AT =98t 348
AA}, s A Ee| A ThF= A, AU ALY (AT, S ASAE ) I, AR o7t o] HEe] FA
Al FAjoltt, obge] AL, A, AR, o], vl Gofl thgt S| AHEAE oAk, S| AREE] o] &ol thaiA
= =gt

As the first course in accounting, basic concepts of accounting are discussed. History ofll accounting,

measurement, identification, ways of reporting, accounting cycle, and modern accounting model (namely,
accrual basis) are main topics in this course, Basic principles applicable to the corporate form of

Business are the primary focus of the class.

0155601 9 E A8 (Business Statistics) 3—3—0
71984 S el Sl B8 FollA teldQl ArE%
AL

o o
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Objective, accurate information i1s required for reasonable decision—making in the uncertainll
environment around corporate. Statistics i1s a methodology on the data collection andll analysis to
produce useful information. In this lecture, this process is emphasized for thell students. Topics include
probability distribution theory, statistical test, analysis of wvariance,000 regression analysis, and

non—parametric statistics.

29418 A F#2 (Fundamentals of Financial Management) 3—3—0

Aol #st Z2AE, oAE EH weA, Sl AgHA 7EA], A1dEA, ARH S FE00ls A7
ol AHEeAE, ARl A, AR 5o gAAAR S Skl AT EEAE 71498 M E S
st A7 e olsiAIXIt

Financial management is intended for introductory finance course.l It begins with discussionlof

4

basic concepts, including financial market, time value of money, risk analysis andl valuation
models, and cost of capital. Subsequently this course intends to explain howl financial managers
can help maximize the value of their firms by making better decisionslin such areas as capital

budgeting, choice of capital structure and making capitallmanagement.

10262 v}AIE ¥ & (Principle of Marketing) 3—3-0

Ah71d e A= viAR ol ot AR & ARG S HESH durtAR 9 S

stk 18] al gRishs nHAIR 8 & A /ZAbee] 71 ] oS kehs At T o SRt e A AEY A, 7t
AR A FEHH, G M| st o] F W HAAE w3

The success or failure of modern corporations are based on the marketing. The purpose of000 this
course is to research a specific character of marketing, to develop a approach method and to analyze
marketing environment.l This will define the response of corporation.l Inll response

strategies,Ostudents will study products, pricing, placing and promotion policy.

31147 =& 3¥ =& (Organizational Behavior) 3—3-0
ZAHAEZL Jolu} Ako] 22 kol 9] HEo] S u x| AL = 2

A A, S & I EA, A Tl #HE oS UdE v oR2E S 294l i&ﬂx}ﬂg
T UEF A 7= HAS 5 A ke Aol o] 3o Fipolty,

Organizational Behavior is a multidisciplinary research field that investigate the processes that

¢

individuals and groups influence the behaviors in organizations. The focus of the course is the micro
level in organizations — issues concerning individuals, interpersonal relations, and groups. The overall
purpose of the course is to help you develop the people skills you need to be effective employees or

managers in organizations.

17070 AAF2< #¥ (Operations Management) 3—3-0

A e FAE 2tE AU AE AlFehe A ddl Aol o] AP AJA QA o]t o] ¥ At
Z1giat ol el F71g Y ANE FEHAS £83 RE Ao AEFT MujA o, A & 3o %
AE Fr} st EL ojwA HI7EX]E 4 E (value creation processes)©] ZHeE =X ojwW A 7 FAE0] A
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This course is designed to examine the importance of operations management not only in private
companies but also public organizations. It covers the concepts, theories, and analytical tools for
effective operations management for manufacturing and service production. Topics include productivity
management, quality management, inventory control, logistics management, and service management.

This class does not have any prerequisite, but Business Statistics could be a great help for the class.

01501 A9 WA A" (Introduction to Management Information Systems) 3—3—0

At A2 ]Sl whet A 3] FAs WshrE A E o itk 2 A3 RIS JRAIAH o g
AEAd AAEs Aty ARy JRAAESE HA FA(BPR, downsizing, Benchmarking,
Multimedia &) & &A1t o] & v o 20 21417] 7199 JBA A &8s 48] A staat s,

This introductory course focuses on information technologies and information systems forl the 21th

enterprise.lA survey of information technologies includes business processl reengineering, downsizing,
benchmarking, value—added network, information super highway. Interconnection with information
technologies, the information system infrastructure is described for operational, managerial, top levels

of the enterprise.

03096 #& 3 A I (Cost Accounting) 3—3—-0

A7E A= 7193249 53] AYEF] T ARl grrEAAd S A A AP R ATE T HHOE s I
AZokolth. o] 49 F2 &S A7k 555 FA o] A AlF Qb AEske WA Y MR
o] E&4 EAHA o #ek Aot} & A= At S A o vobrt @A e A Aol mw W s
3l 7] W8S SAA7IA At

(Prerequisite : Introduction to Accounting) Cost accountingl is concerned with the accumulation and

use of accounting information for the management of a firm. A major objective of this course is to
provide knowledge of cost accounting. Students will learn how costs are cumulated, recorded, and
identified with goods as they move through the manufacturing process because this is an introductory
course, we must cover the basic vocabulary and mechanics of cost accounting, chiefly via textbook and

homework problem route.

37561 A2 (Investments) 3—3-0
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This course aims to introduce the basic concepts such as securities market, portfolio theory, risk
and return, market efficiency, fundamental and technical analysis, equity valuation and bond
pricing. Especially, CAPM will be covered widely in relation with market efficiency and stock
valuation. More advanced topics such as futures market and financial option also will be studied if

time is permitted.

047582 59 AAEE (Financial Derivatives) 3—3-0
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The course is designed to study the natures and functions of various derivatives markets such as
forward, futures and options markets; hedging for risk reduction; speculative trading for profit; and
the role of derivatives products in portfolio strategy. Main topics in this course include various
derivatives markets such as forward, futures, swap and options markets; valuation of wvarious
derivatives products; strategies for hedging and speculative trading using derivatives; and portfolio

strategies using derivatives.

04393 A A F &2 (International Finance) 3—3-0
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The purpose of this course is to provide the students possessingll all solid understanding of
business and finance with a sophisticated understanding of decision making related to the financial

management activities of the multinational firm.0

45707 88 9QE ( Principle of Insurance and Risk Management) 3—3—0
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The principle of insurance and risk management is designed to provide a clear and concise
introduction to the concepts of insurance and its industry. And also, we discuss the key functions
of each types of insurance and finally consider why insurance is purchase and how in a national

and international context.

48218 918 #8 (Risk Management) 3—3-0
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This course provides an overall view of the financial system and industry, and deals with the
nature and the management technique of risks of financial institutions. Students learn various risks
of financial institutions. Further, they study the measurements and the managements of risks from

both theoretical and practical viewpoints.
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The major obJectlves of this course are to integrate life contingencies into a full risk theory
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framework and to demonstrate the wide variety of constructs which are then possible to build



from basic models at the foundation of actuarial science. @ The deterministic rate approach is
briefly described for completeness and is a tool in some developments. @ This course is based
largely on the much fuller use of a probabilistic approach in the treatment of the mathematics of

life contingencies.

46700 ZH‘FIL =8 AElQF (Case Studies in Finance) 3—3-0
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In this course, students have chances to apply financial theories, which they studied, to practical

matters such as financial analysis and decision—making. Using cases, it exposes students to
managerial decision—making related to capital markets and investment environment. This course
also covers the design and the utilization of financial instruments. It helps to develop the attitudes

for either financial manager or financial specialist.
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Corporate Financial Policy) 3—3-0
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This 1s a practice—oriented course dealing with top financial policy based on the current theory of

corporate finance. This course explains investment strategy, capital structure and dividend policy
and considers mechanisms to mitigate agency problems among various stakeholders of a firm.

Students must take Financial Management before enrolling this advanced course.

04734 28718739 E (Financial Institutions Management) 3—3-0
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The contents and features of management risks faced by modern financial institutions are analyzed
in detail, and a greater emphasis is placed on an extensive discussion on various strategies
modern financial institutions may adopt for managing risks effectively. In particular, measurements
and influences of interest rate risk, market risk, credit risk, off—balance—sheet risk, operational
risks, sovereign risk and liquidity risk, etc. are discussed in detail and management strategies such
as liability and liquidity management, deposit insurance and other liability guarantees, capital
adequacy, product diversification, geographic diversification, loan sales and securitization, ets. are

extensively examined. In addition, various regulatory issues which are closely related to integration



and globalization of financial markets are also discussed

37557 E3t9l 259 9lal (Understanding of Money and Finance) 3—3-0

= al FEAIE. SR, TR, AANBAEL] AA DA dE =7t AAXCE
Foln, SgAlde olallatr] flall olAkE e AAolE, oS VIZhE, FAA A Yk =297} o] Fo
B gggEel dE AARAN S 99 T, e AAe S A dEF 2

L oo]Folxit. ool Hato] /A AEtlA F3h, &, S, JAEHeld 3 BAE AHEEA
Aol digk ol & AstAIZIH
To understand some important financial phenomenon in a global context, an economic approach to
financial markets, financial structure, monetary policy and macroeconomic movements 1s provided.
The behavior and determination of interest rates, the risk and term structure of interest rates, the
stock market and the efficient market hypothesis are discussed in detail to understand financial
markets. An economic analysis of financial structure, the role of central banking and the conduct of
monetary policy, monetary policy strategy and transmission mechanisms of monetary policy are
also discussed. In addition the linkage among monies, exchange rates, interest rates and inflation is
extensively examined using open macroeconomic models to deepen our understanding of various

financial phenomenon

1370

H749E (Management of Insurance Service Providers) 3—3-0
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Various issues and theoretical concepts in connection with pricing, underwriting, marketing,
reinsurance, alternative risk transfer, claim settlement and risk management, risk—based capital,

enterprise risk management, case analysis

32082 SAAIRE] o8] (Securities Markets) 3—3—0
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In this course, we are searching for the practical issues on the financial securities markets.
Securities are traded in the primary and secondary markets. The primary market connects the
users of capital with the suppliers or savers. The secondary market consists of organized
exchanges (e.g., NYSE, AMEX, KSE) and the over—the—counter market (e.g., NASDAQ, KOSDAQ,
ECN). The students are encouraged to follow up the new trading mechanisms as well as the

traditional trading techniques to be the financial leader in the 21C in this class.



18159 AH| AW FE (Consumer Behavior research ) 3—3-0
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Customer is a basis of modern marketing.l The objectives of this course are to create anl

understanding of external environment factors and internal psychology factors and to research for what
Decision—Making process in different condition. so, this will includel defining the problem why

customer choose the certain brand products and store.

25184 5 #8E (Marketing Channel Management) 3—3—0
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This course critically evaluates the physical, information, and behavioral flows, that occurll within the
channel system.ll This in—depth analysis of the channel system will study thell environment, structure
and management of systems as they are applied to marketing andl logistics management.l Particular
attention is devoted to the role of distribution channellO0 strategy in corporate strategy, design and

analysis of marketing channels, management of channel relationships, and performance measurement.

04270 = A17}AI® (International Marketing) 3—3—0
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This course pursues to have the students understanding on the specific theoretical contexts and

managerial and strategic issues in international marketing. The course could be divided as four steps:
(1) Understanding of marketing concept and international marketing perspective, (2) Analyzing
international marketing environment, (3) Understanding of Marketing Mix in international arena, (4)

Strategic marketing issues

10372 v}AIE) ZALE (Marketing Research) 3—3-0

A ANAARE ARE FPSIL o] F PFE A2H T hFshA FHIE B4 S/WE o] §ato] L5, 1A
3} A BES] vhAY AR FEF EAANA PRE F2T 5 YE FHL MG 22 B A4S
o HAHOo® a3 Gtk ¥ FBoHE AL $4 A RAR B o 23} 5514 A Aol vhste] B2 Bl o
A T ) 0 G el HE F AR A LT G LAY A2 oot
AHSES Ak 2AARN AL BAS Hotatn @S £Ael7] 913 AEA AAsHE WA 74
A9 EAVAH Fol o= b Ao e ol EAR a2 ek, of APelA SPSS B3 L8 RAEL IS
g et Pl tetel A% Bal Sesta, B4 A9 A A5l 55 A JuE AAHA A
.

of gyAo® ALt oS et
As an introductory marketing research course, the objective of this course is to teach students the

scientific process and techniques for conducting marketing research. Marketing research requires



understanding marketing problems, designing the research process, understanding the result, and
applying the obtained knowledge to solving business problems. This course thus provides students with
the capability of attacking divers marketing research problems with scientific knowledge and analyzing

techniques.

26256 Qe v}AIE (Internet Marketing) 3—3-0
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Among various business functional areas, marketing could be the most promising and profitable in
terms of an effective application of expanding information technology. This cross—disciplinary
affiliation will be providing the greatest competitive edge to the organizations by improving the
efficiency and effectiveness of their marketing activities in many important ways. Thus, the goal of this
course is to prepare students for a research career which can meaningfully combine marketing and

diverse information techniques.

17312 AMu]ArAIE (Service Marketing) 3—3—0
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10267 vtAI & A 2k (Marketing Strategy) 3—3-0
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This course is designed to provide students with an analysis of today's marketing functions as viewed
from the perspective of the marketing strategy. The objective of this course is to develop the ability to
probe problems and organize and analyze data to support strategic and tactical marketing,
recommendations. In addition, to develop the ability to defend these recommendations in convincing oral

and written reports.

03237 J31E (Advertising) 3—3-0
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Advertising is a tool of promoting organization's tangible / intangible products. Advertising is paid,
one—way communication through a medium in which the sponsor is identified and the message is
controlled by the sponsor. Variations include publicity, public relations, etc.. Every major medium
is used to deliver these messages, including: television, radio, movies, magazines, newspapers,
video games, the Internet (see Internet advertising), and billboards. This course is required the

following courses as prerequisite: the principles of marketing, consumer behavior.

46022 1 AAAAE (Customer Relationship Management) 3—3-0
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46023 B =#H2 (Brand Management) 3—3-0
BHE S ARE F3, 35 T g de dHowEH AR sd AFH A7) AFHE APEEA A

2+ =
TEFoke vHAY AdERE FEstth = ApE 3k (differentiation) o] &g B E o]m| A&

A brand which is widely known in the marketplace acquires the brand awareness and image. As
managing its brand awareness and image, Brand Management is the application of marketing
techniques to a specific product, product line, or brand. It seeks to increase the product's
perceived value to the customer and thereby increase brand franchise and brand equity. Marketers
see a brand as an implied promise that the level of quality people have come to expect from a
brand will continue with future purchases of the same product. This may increase sales by making
a comparison with competing products more favorable. This course is required the following

courses as prerequisite: the principles of marketing, consumer behavior, marketing research.

59312 AA4EwA " (New Product Marketing) 3—3-0
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A firm providing the existing product try to defend the market by continuous innovation. Most of new
products fail to create profits enough to maintain the market within the short period of time. What
causes market failure? New product marketing focuses on the selection of a segment market for
capturing innovators in the introduction period of a product life cycle, the crossover of chasm fora

diffusion of the product innovation to the mainstream market, a consumer's switching behavior between



products, market competition with late entrants and a policy on the open versus closed systems. This
subject specially tackles new product development, B2B exchanges and high technology products

including internet and more.

44563 QFAAE (Human Relations in organizations) 3—3—0
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For an organization to succeed, managing and maintaining human relations in organizations are

important as well as improving the quality of product and managing client relationships. This
course will show the students how they can become more effective in their work and personal life
through knowledge of and skill in human relations. A major theme of this class is that career and
personal success are related. Students will be encouraged to discover the management style that

best suits the needs of a given work environment.

59313 B4 7/1E (Leadership development) 3—3—0

treFst 2 SoA QT H X = YA A 2 s fs o]&4, A5 ALWHEs uEY &9
A Y=Y AtEATF=T olE AYste uefst o]B23 AW ES oldlE Fal 22 7]
At YA gl gist ol E Foled 2HE YET

Understanding leadership diagnosis, studies on leadership traits and behaviors, leadership

development practices and evaluation approaches.

26211 1324 #E (Human Resource Management) 3—3—0
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Recruitment, Selection, Staffing, Human Resource Development, Performance Management, Reward

management, and HR Professional's role — Strategic partnership, HR leadership etc.

07242 = A AE (Labor Management Relations) 3—3—0
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As a result of industrialization conflicts become unavoidable between labor andImanagement. How to

resolve these conflicts peacefully and induce productive cooperation between the two parties are sine
qua non for a successful business.0The cource is designed to acquaint the students with theories and
practices of labor management relations at each of the firm, industrial and national levels, so as to
prepare students as future managers, union leaders or government officials. Main focus will be put on
Korean industrial relations system.l] However foreign countries, institution, practices and experiences

will be also referenced for a better understanding of the subject matter.



29731 AEAH 9 E (Strategic Management) 3—3—0
AdA=r Jidel dist olsliel AbdF-AeR 9 VAR 712 A ol | Al Stet, 7 d =k
Fote] skgAboll Al Ak Atare] 7ol He TAEE vy W F3E Ads HHOZ sy,

It aims to provide understandings of the basic concept of basic strategy, of the basic theories and
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frameworks for business strategy and corporate strategy. It also seeks to offer students
problem—solving ability and comprehensive understanding which are the basis for strategic

thinking.

31097 A F%E (Organizational Theory) 3—3-0
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Organization theory treats organization structure as one of the main factors increasing organizational
effectiveness.ll Meaning and typology of organizational structure will be discussed with much focus on
those of the twenty—first century.l Factors that influence the structuring of organization (e.g., strategy,
size, technology, environment, power) will be treated in detail. In sum, this course aims students to
have an ability of designing effective organization structure in addition to their understanding of its

meaning.

42988 FA|NHAA#E (International Human Resource Management) 3—3—0

AAe FA A 22 4G B SolA Aol EAE ARAdRe ] BARES 229 49 Azl
A A gY HRM 2845 SUiAI717] 98 =71 AAE 9+ 4R & Wdetar, vHest 873 oA 12 2}
Ao ZAle g AW S AAA R vl ol th=2 71 el A 9] HRM &4 & U

This course provides a systematic procedure to learn how to solve HRM problems in a keen rivalry and

global environment changes to increase organizational efficiency.

59315 ZAAY (Organizational Development) 3—3-0
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Understanding various organizational interventions including management counselling, change

management, evelopment, organizational culture development, group dynamics management etc.

66791 HYL=/Y¢ (Management Skill Development) 3—3—
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Application of various approaches to managerial competence development, including organizational



diagnosis, problem solving, communication, conflict resolution, stress management, motivation, team

building etc.

01422 79438 (Management Science) 3—3—0
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This course deals with several systematic quantitative methods for managerial decision making

problems. The main topics are the basic concepts and graphical or mathematical solving methods
of decision theory, game theory, linear programming and sensitivity analysis, integer programming,
transportation problems, assignment problems, and so on as well as their application models to real

life systems.

38271 =279 (Quality Management) 3—3—0
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Quality generally means fitness of usage of products and services. Furthermore, the definition of

quality is extended to customer satisfaction and even customer success. In this lecture students learn
quality function deployment for the new product development and quality improvement of process as
well as concepts on quality of products and services. Statistical quality control and customer

satisfaction are also included in the course.

11163 E5#32 (Logistics Management) 3—3—0
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This course is designed to help undergraduate students broaden their understanding of operations
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problems related to procurement and distribution management. It also presents the concepts and
methodologies for effective decision making related to the business logistics management. Topics
include the management of transportation and distribution, inventory control, production planning and

scheduling, international logistics and logistics organizations.

17320 M 8] A9 &2 (Service Operations Management) 3—3—0
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This course covers issues such as the characteristics, types, and delivery processes of various kinds of
services. It first outlines the basic concept of service delivery process and service management, and
provides practical knowledge of the current service quality improvement systems. Service
diversification strategies, the proliferation process of new services, the analytical frameworks for

service development, and the optimal pricing models of services will also be presented throughout this

class.

59316 | ZYA ADH Al EH oA (Business Games and Simulation) 3—3—0
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This class provides an overview of basic tools and major topics in computer simulation: particularly, in
the context of business, economics, and other social science applications. It also includes some
advanced topics like concepts and applications of agent—based simulation and system dynamics. Some
case studies are analyzed and discussed with assistance of simulation softwares like CrystallBall.

Business Statistics and elementary knowledge and skills in computer are the prerequisites to this class.

01437 A9 3 2JAIZA (Management and Decision Analysis) 3—3—0
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Due to the increasing complexity and uncertainty of business environment, it is gettingll necessary to
make use of scientific approaches. The primary purpose of this course is to enlarge the
problem—solving capability of student. Student will study methodology ofll model—building and system
theory in both descriptive and normative cases. Emphasis is on the applications of real—world problem

with the use of LP, Queuing, Transportation, etc.

433132 Z3A<&#9 (Supply Chain Management) 3—3-0
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Through this course, the students are led to analyze decision—making processes for global operations
and design effective global strategies for the global companies. The course consists of some separate
modules, each of which is focused on specific subjects of global operations management: for example,
global location decisions and logistics. The students are expected to study the reading materials
assigned for each class before the class begins. Furthermore, this class has pre—requisites such as

operations management at undergraduate level.



03089 ## A AT (Managerial Economics) 3—3-0
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The course covers microeconomic concepts relevant to managerial decision—making. Topics include
demand and supply analysis, consumer demand theory and pricing decision, forecasting, production
and cost analysis, market structure, risk analysis and regulatory theory. Applications, including
simulation, are used for an understanding of the economic tools and their potential use for solving

real—world problems.

01438 9% #HFE (Management And Computers) 3—3—0
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This course deals with the strategic use of computers and IT in business applications. To

accomplish this objective, this course consists of 3 major parts, —Partl. Introduction of computers
and OS; Part2. Application S/W such as WP, DB, Spreadsheet etc.; Part3. Computer

communications and Internet.

26267 AH Y F AAFAH (Internet and Electronic Commerce) 3—3—0
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This course deals with how to apply Internet and Electronic Commerce(EC) to business in order
to accomplish competitive values. What this course address is as follows. Present and future of
Internet and EC; Types, attributes, and components of EC; Changes in advertising and marketing
environment with Internet and developing the Internet marketing strategies; Legal factors and

social impact of Internet and EC.

45711 AXRAAHN +F 9 A4 (Electronic Commerce Implementation and The Case Study) 3—-1-2
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This course helps understand how the e—business components interact with each other by
implementing web site such as Internet shopping mall. Essential components for web application
will be dealt with; Database, HTML, C# and Javascript, etc. It also involves students' presentations

about best practices of EC company's web sites all over the world.

01521 A9A R %4 (Business Data Communications) 3—3—0
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This course deals with the technological trends in business data communications and their impacts
on strategic business applications. It covers several issues including: knowledge for selecting
appropriate communications H/W and S/W,; practical application of strategic wuse of

telecommunications/ computer networks: management of telecommunications.

48891 FBAAEJNEE (Information Systems Development) 3—3-0
HT A MERA 79 Mg kst JEAARE] EdH A Qi
B FTHTToEA JAEYZIN o yolrbA fRIFEH A MES A 7|l ﬁo
AZEo] FA WAA WREC st 7|2 AN S F55t, 719 BEEEel %%%
o3&+ Ag BAOoR gt 53 A¥How & A& O]TQ g AEYHEAES A
o]~ TJeja FAGET A ZEEE doldETw 55 uFA 2 Aotk

Recently, a variety of information systems are emerging by the use of fixed/wireless network.
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This course, as an intermediate unit of Management Information System track, aims to investigate
the methodology of Systems Analysis and Design and hence to develop software for enterprise
business activities. Especially, on successful completion of this course, the students should be able
to make use of spreadsheets, Java—based program, Web service, database, and agent programs

that run on wireless devices, etc.

59323 YJAIAARAEH I EA (Business Data Analysis) 3—3—0
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This course attempts to enhance students' abilities to deal with diverse data from information
systems. The course provides students with an understanding of elementary data analysis, OLAP

(OnLine Analytic Processing), and Data Mining.

29744 A=A RAAHE (Strategic Information Systems) 3—3—0
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In the past, Information Systems(IS) or Information Technology(IT) had been regarded as an
efficient tool for processing corporate transactions or an infrastructure for integrating management
functions. Recently. IS or IT have been as a strategic tool for acquiring competitive advantages.
This course, called ‘Strategic Information Systems(SIS)’ , provides students with methodologies
and cases using IS or IT strategically. SIS methodologies focus on Information Strategic
Planning (ISP) or Enterprise Architecture(EA) methodology. SIS cases include traditional business

cases in overseas and current business cases in Korea.

44556 e—BHlAYAA AHY (e—Business Systems) 3—3-0
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Internet has influenced business. For example, it results in e—commerce (electronic commerce).

From the viewpoint of business and management, internet technology has changed business model
and structure greatly. This area is called e—Business(electronic business). This course introduces
the concept of e—Business Systems and each part of e—Business Systems will be explained such
as ERP, CRM, SCM, EP, SEM, etc. This course also shows recent business cases of e—Business

Systems.

46844 v ZYAERA/|E3 H7} (Business Model Development & Evaluation) 3—3—0
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For the capability of developing and evaluating business models of a company, this course deals
with the definitions and roles of business models, business model development and analysis

techniques, and profit model taxonomy etc.

46695 M EHY T 39 (Network & Management) 3—3—0
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For the basic capability of managers in digital network age, this course deals with social network,

the new science of complex networks, economic and social scientific aspects of networks,
management scientific approaches to networks, the understanding of peer—to—peer networks and

business applications, and ubiquitous networks etc.



47689 A4 A4 (Knowledge Management and Systems) 3—3—0
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This course deals with the design and implementation of knowledge management & engineering and
decision support & knowledge systems from various disciplines such as decision making theory,

knowledge theory, artificial intelligence techniques.

59324 tA4Yu|tjo]3 4 (Digital Media Management) 3—3—0
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This course deals with the domain of digital media such as Internet portal, search, community,

video services, IPTV, DMB, Mobile Internet, and ubiquitous media. Along with the new media
concepts such as Web 2.0, UCC, and collective intelligence, the business aspects of digital media,
its industry and business models, media theory are discussed with respect to management and

business strategy

48198 eCRM (eCRM) 3-3-0
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This course attempts to enhance students' abilities to deal with the kinds of managing the
relationships to customers. The course provides students with an understanding of various theories
and concepts pertinent to eCRM such as customer segmentation, campaign management, product

recommendation, and so on.

00378 MIS Al"]1} (Seminar in Management Information Systems) 3—3-0
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This course provides students with the recent trends of Management Information Systems area

from various perspectives: technology, business, methodology, and research. Through the lectures



from faculty members and invited speakers, students are equipped with the capability of theoretical

understanding and practical application.

01470 #9438 (Business Mathematics) 3—3-0
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This course introduces the concepts for basic mathematical topics needed in the various decision
making tools for economics, management and social sciences. The main topics are systems of
equations and inequalities, linear algebra, matrix, elementary probability, basic calculus, and so on,

which are arising in the processes of analysis and decision making.

01476 399 (Business English) 3—3-0
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This course provides students with study activities for improving overall english skill in business as

well as practice with skills that are needed for TOEIC (Test of English for International Communication)

31017 ZAYHE (Research Methodology) 3—3-0
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The purpose of this course is primarily concerned with studying scientific, systematiclresearch on the
business phenomena. In order to accomplish this, students learn about thel statement of problems,
literature survey, analyses of results, conclusions, and reference. In addition, they study the procedure
of making questionnaire and the major contents ofll advanced statistics, with an opportunity of

presenting their final reports. SPSS package is provided for this course.

04122 =#17 9 (nternational Business) 3—3-0
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This course pursues to provide the students with a theoretical background in international business so

that they will understand the principles and structures of business activities in the international market
environment. The course could be designed as follows: (1) Understanding of Business activities in
international arena, (2) Analyzing foreign direct investments and risks in global markets, (3)
Understanding of international trade and investments theory, (4) other issues regarding business

strategies.



This course provides a systematic understanding of critical aspects of the international business.
We focus on how to strategically manage firms that conduct business across national boundaries.
We examine two important environmental influences that can affect the performance of
multinational corporations differences across cultures and differences in national systems of politics
and laws. We analyze forces that maintain differences between countries and regions. We also

explore methods of organizing and controlling international operations.

59327 ¥493} 34 (Introduction to Trade) 3—3-0
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Dealing with the law of comparative advantage, international trade equilibrium with increasing cost,

the Heckscher—Ohlin Model, alternative trade theory and empirical testing, the terms of trade,

growth and trade, system of the world trade organization and so on.

32003 =279 A9E (Management of Small Business) 3—3—0
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This course will discuss role and functions of small business in a national economy, and current

problem in managing small business, and try to seek policy implications and management strategies

for sound development of small business.

59325 =2 A9 o7 A=A (Global Economcs: Theory and Policy) 3—3-0
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Dealing with labor productivity and comparative advantage, gains in trade and terms of trade,

Heckscher—Ohlin model and Income distribution, standard trade model, economies of scale and
international trade, international factor movement, instruments of trade policy, political economy of

trade policy, trade policy in developing countries, and controversies in trade policy.

49061 719 A A A& (Strategic Economics) 3—3-0
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The objective of this course is in helping students to understand business strategy through basic
economic principles. Topics of this course are followings: Boundaries of the Firm, Diversification,
Competitors and Competition, Strategic Commitment, Dynamics of Pricing Rivalry, Entry and Exit,
Industry Analysis, Strategic Positioning for Competitive Advantage, Sustaining Competitive
Advantage, Origins of Competitive Advantage, Agency and Performance Measurement, Incentives in

Firms, Strategy and Structure, Environment, Power, Culture, Strategy and the Manager.

08004 t9=3A719dE (Multinational Enterprise) 3—3-0
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This course will explore the determinants of national and regional competitiveness by building on
the perspective of multinational enterprise. The course will probe the ultimate determinants of a
nation's or region’ s management that are rooted in the global enterprise strategy and operating

practices of locally—based enterprise.
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This course provides a systematic understanding of critical aspects of the international business
strategy. We focus on how to strategically manage global firms that operate in foreign countries
by adapting their core business strategy to international environments. As multinational
corporations today need comprehensive global strategies, students are required to understand such

strategies on an integrated and worldwide basis.

01561 A E7} (Special Topics in Management) 3—3-0
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CurrentOmanagement topics are selected to provide deep understandinglin businessladministration,

including venture business, customer satisfaction management, small-medium size firms, technology

development, etc.O

59333 #3729 (Business Ethics) 3—3-0
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59334 A4l"lv} (You Seminar) 1-1-0
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48524 A9 El4 (Business Internship)
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The Business Internship class is for all business students. Throughout the class, students will
experience and enhance interview and communication techniques, business meetings and negotiation
skills. This class focuses not only on Korean business culture but also on global business
environment, and involves on—the—job training and business writing. Therefore, in classes,
emphasis is first placed on exposing students to real business situations. Students in this class will
gain valuable opportunities to explore major business functions such as accounting, financing, slaes

& marketing, operations, and personnel management.

3)AHH (Law _of Corporations) 3—3—0
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For the students who do not have any legal mind, it is difficult to understand the Companies Act.

There are three concept which are very important to understand the companies Act, especially in
company limited by shares act. These are the capital, limited liability of shareholder and the
action. The legal concept of these in Companies Act is different from that of in a area of the
management or the accounting. This subject is aimed for the students who do not have any

opportunity to study legal subject.

24818 715 A (Commercial Papers Law) -3-0
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By studying the negotiable instruments law(e.g. note, check law), we come to know how
frequently the negotiable instruments are used in our society. The negotiable instruments have
credit, payment, delivery and collection functions. We focus this lecture on the interpretation of

the korean note act and check act and so the students make it in full use in our society.



